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 advisors on judgment. Organizational Behavior and Human Decision Processes, 108(2), 287–302.

 Gino, F., & Schweitzer, M. (2008). Blinded by anger or feeling the love: How emotions influence advice 
 taking. Journal of Applied Psychology, 93(5), 1165–1173.
 This paper won the Best Paper Award in the Conflict Management Division at the Academy of Management

 Gino, F. (2008). Do we listen to advice just because we paid for it? The impact of advice cost on its use. 
 Organizational Behavior and Human Decision Processes, 107(2), 234–245.



 Gino, F., & Pisano, G. (2008). Toward a theory of behavioral operations. Manufacturing and Service 
 Operations Management, 10(4), 676–691.

 Gino, F., & Moore, D. A. (2008). Using final deadlines strategically in negotiation. Negotiation & Conflict 
 Management Research, 1(4), 371–389.

 Gino, F., & Moore, D. A. (2008). Why negotiators should reveal their deadlines: Disclosing weaknesses 
 can make you stronger. Negotiation & Conflict Management Research, 1(1), 77–96.

 Gino, F., & Moore, D. A. (2007). Effects of task difficulty on use of advice. Journal of Behavioral 
 Decision Making, 20(1), 21–35.

 Business Articles
  Minson, J. & Gino, F. (2022). Managing a polarized workforce. How to foster debate and promote trust.  

Harvard Business Review, March-April, 100(2), 63-71.
 
  Gino, F. & Coffman K. (2021). Unconscious bias training that works. Harvard Business Review,  

September–October, 99(5), 114-123. 
  This article won the 2021 Warren Bennis Prize, which honors Bennis’s legacy by recognizing the best HBR 

article on leadership of the year, and was shortlisted for the McKinsey Award, for the best HBR article 
demonstrating practical and groundbreaking management thinking.

  This article also won the 2021 “Outstanding Practitioner-Oriented Publication in OB” Award from the  
Organizational Behavior Division of the Academy of Management.

  
  Gino, F., & Cable, D. (2021). During Covid-19, Why Are Workers So Disengaged? Blame the Boss.  

Wall Street Journal, March 21. 

 Gino, F. (2019). Cracking the code of sustained collaboration. Six new tools for training people 
 to work together better. Harvard Business Review, November–December, 97(6), 73-81.

 Gino, F. (2018). Want to run a good meeting? First, take a comedy class. Wall Street Journal, October 29.

 Gino, F. (2018). Case study: Can you fix a toxic culture without firing people? Harvard Business Review, 
 November–December.

 Gino, F. (2018). The business case for curiosity. Harvard Business Review, September– 
 October, 96(5), 48-57.

 Gino, F., Staats, B., & Jachimowicz, J. M., Lee, J. J., Menges, J. I. (2017). Reclaim your commute: 
 Getting to and from work doesn’t have to be soul crushing. Harvard Business Review, May–June, 149–153.

 Gino, F. (2017). Leaders say they want nonconformist employees. They sure don’t act like it. Wall Street 
 Journal, May 16.

 Gino, F. (2016). Let your workers rebel. Harvard Business Review, October.  This article was reprinted 
 in HBR’s 10 Must Reads 2018.

 Casciaro, T., Gino, F., & Kouchaki, M. (2016). Learn to love networking: Even people who find it repugnant  
 can do it effectively. Harvard Business Review, May, 94, 104–107.

 Gino, F., & Staats, B. (2015). Why organizations don’t learn: Our traditional obsessions—success, 
 taking action, fitting in, and relying on experts—undermine continuous improvement. Harvard Business 
 Review, November, 110–118.
 This article won the 2015 Warren Bennis Prize, which honors Bennis’s legacy by recognizing the best 
 HBR article on leadership of the year.

 Beshears, J., & Gino, F. (2015). Leaders as decision architects: Structure your organization’s work to 
 encourage wise choices. Harvard Business Review, May, 52–62.



 Bellezza, S., Gino, F., & Keinan, A. (2014). The surprising benefits of nonconformity. MIT Sloan 
 Management Review, Spring, 10–11.

 Gino, F. (2013). Why our decisions get derailed and how to get back on track. European Business 
 Review, March–April, 60–62.

 Cable, D., Gino, F., & Staats, B. (2013). Reinventing the onboarding process. MIT Sloan Management 
 Review, Spring, 23–28.

 Gino, F. (2013). Fighting a government threat. Harvard Business Review, March, 123–125.

 Gino, F., & Staats, B. (2012). The microwork solution: A new approach to outsourcing can support 
 economic development—and add to your bottom line. Harvard Business Review, December, 92–96.

 Gino, F. (2011). In hiring and promoting, look beyond results. Wall Street Journal, October 24.

 Gino, F., & Pisano, G. (2011). Why leaders don’t learn from success. Harvard Business Review, April, 68–74.

 Grant, A., Gino, F., & Hofmann, D. (2011). Stop stealing the spotlight: The perils of extraverted 
 leadership. European Business Review, May–June,   29–31.

 Grant, A., Gino, F., & Hofmann, D. (2010). The hidden advantages of quiet bosses. Harvard Business 
 Review, December.

 Garvin, D., Edmondson, A., & Gino, F. (2008). Is yours a learning organization? Harvard Business 
 Review, March, 109–116.

 Gino, F. (2006). Let me give you some advice. Harvard Business Review, March.

 Books
 Gino, F. (2018). Rebel Talent: Why It Pays to Break the Rules at Work and in Life. Dey Street Books, 
 HarperCollins Publishers, New York, NY.

 Gino, F. (2013). Sidetracked: Why Our Decisions Get Derailed and How We Can Stick to the Plan.
 Harvard Business Review Press, Boston, MA.
 This book was a finalist for the Academy of Management’s George R. Terry Book Award.

 Gaio, L., Gino, F., & Zaninotto, E. (2002). Production Systems. Handbook of Operations Management 
 (in Italian), Roma, Carocci.

 Chapters in Edited Books
  Jeong, M., Minson, J., & Gino, F. (2020) Psychological Shortcomings to Optimal Negotiation Behavior:  

Intrapersonal & Interpersonal Challenges. In E.T. Higgins & A.W. Kruglanski (Eds.), Social Psychology:  
Handbook of Basic Principles (3rd Edition). New York: The Guilford Press. 

  Hauser, O. P., Gino, F., & Norton, M. I. (2018). Budging beliefs, nudging behavior. Mind & Society, 17  
(2018), 15-26.

 Blunden, H., & Gino, F. (2018). How the Other Half Thinks. In E. L. MacGeorge & L. M. Van Swol (Eds.), 
 The Oxford Handbook of Advice, Oxford University Press.

 Lee, J. J., & Gino, F. (2017). In Search of Moral Equilibrium: Person, Situation, and Their Interplay in 
 Behavioral Ethics. In K. Gray & J. Graham (Eds.), The Atlas of Moral Psychology: Mapping Good and 
 Evil in the Mind, Guilford Press.

 Lee, J. J., & Gino, F. (2016). Envy and Interpersonal Corruption: Social Comparison Processes and 
 Unethical Behavior in Organizations. In U. Merlone, M. Duffy, M. Perini, & R. Smith (Eds.), Envy at Work 
 and in Organizations: Research, Theory, and Applications, Oxford University Press.



 Gino, F. (2016). How Moral Flexibility Constrains Our Moral Compass. J. W. van Prooijen 
 & P. A. M. Van Lange (Eds.), Cheating, Corruption, and Concealment: The Roots of Dishonest Behavior, 
 Cambridge University Press.

 Gino, F., & Ariely, D. (2016). Dishonesty Explained: What Leads Moral People to Act Immorally. 
 In A. G. Miller (Ed.), The Social Psychology of Good and Evil, Guilford Press.

 Bazerman, M. H., & Gino, F. (2012). Behavioral Ethics: Toward a Deeper Understanding of Moral Judgment  
 and Dishonesty. Annual Review of Law and Social Science, Volume 8, December, 85–104.

 Gino, F., & Shea, C. (2012). Deception in Negotiations: The Role of Emotions. In R. Croson 
 & G. Bolton (Eds.), Handbook of Conflict Resolution, Oxford University Press.

 Ayal, S., & Gino, F. (2011). Honest Rationales for Dishonest Behavior. In M. Mikulincer & P. R. Shaver 
 (Eds.), The Social Psychology of Morality: Exploring the Causes of Good and Evil, American Psychological  
 Association.

 Shu, L. L., Gino, F., & Bazerman, M. H. (2011). Ethical Discrepancy: Changing Our Attitudes to Resolve 
 Moral Dissonance. In D. De Cremer & A. E. Tenbrunsel (Eds.), Behavioral Business Ethics: Shaping 
 an Emerging Field, Routledge Publishing.

 Gino, F., Moore, D. A., & Bazerman, M. H. (2009). See No Evil: When We Overlook Other People’s 
 Unethical Behavior. In R. M. Kramer, A. E. Tenbrunsel, & M. H. Bazerman (Eds.), Social Decision Making:  
 Social Dilemmas, Social Values, and Ethical Judgments, Routledge.

 Gino, F., Todorova, G., Miron-Spektor, E., & Argote, L., (2009). When and Why Prior Task Experience 
 Fosters Team Creativity. In M. Neale, E. Mannix, & J. Goncalo (Eds.), Research on Managing Groups 
 and Teams: Creativity in Groups, Emerald Group Publishing Limited.

 Argote, L., & Gino, F. (2009). Group Learning. Encyclopedia of Group Processes and Intergroup 
 Relations, Sage Publications.

 Cases and Teaching Notes
  Gino, F., Hill, L., & Pisano, G. (2022). “Ed Catmull: Lessons from Leading Pixar Animation Studios.”  

Harvard Business School Multimedia/Video Case 921-714.  

  Gino, F., & Pisano, G. (2022). “Institutionalized Entrepreneurship: Flagship Pioneering.”  
Harvard Business School Multimedia/Video Supplement 922-706.

 
  Gino, F., & Pisano, G. (2022). “Strategic Agility: Lessons from the Game of Poker.”  

Harvard Business School Multimedia/Video Case 922-705.
 
  Gino, F., & Pisano, G. (2022). “Strategic Agility: Lessons from Jazz.” Harvard Business  

School Multimedia/Video Case 922-704.

   Jachimowicz, J. M., & Gino, F. (2021). “Sarah Robb O’Hagan: The Rocky Road of Passion.”  
Harvard Business School Case 422-055. 

 
  Gino, F., Frei, F., & Moon, Y. (2021). “Megan Ming Francis: Leadership and Racial Injustice.” 

Harvard Business School Teaching Note 921-025. 

  Gino, F., Frei, F., & Moon, Y. (2021). “Zeynep Ton: The Good Jobs Strategy.” Harvard Business  
School Teaching Note 921-027. 

  Gino, F. & Frei, F. (2021). “Bozoma Saint John: Leading with Authenticity and Urgency.”  
Harvard Business School Multimedia/Video Case 921-708.

 
    Gino, F., Frei, F., & Moon, Y. (2021). “Bozoma Saint John: Leading with Authenticity and Urgency.”  

Harvard Business School Teaching Note 921-024.
 



  Gino, F. & Frei, F. (2021). “Emma Dench: Leadership and Ancient Rome.” Harvard Business  
School Multimedia/Video Case 921-702. 

  Gino, F. & Frei, F. (2021). “Megan Ming Francis: Leadership and Racial Injustice.” Harvard Business  
School Multimedia/Video Case 921-701.

  Choudhury, P., Gino, F., & Huizinga, J. (2021). “Doist: Building the Future of Asynchronous Work.”  
Harvard Business School Case 621-096. 

  Gino, F., Moon, Y., Frei, F., & Morriss, A. (2021). “Emma Dench: Leadership and Ancient Rome.” Harvard 
Business School Teaching Note 921-026.

  Gino, F., DeCelles, K., & Hull, O. (2021). “Loss Prevention at Mac’s Convenience Stores (A) and (B).” Harvard 
Business School Teaching Plan 921-036.

     Gino, F. & Frei, F. (2021). “Zeynep Ton: The Good Jobs Strategy.” Harvard Business School Multimedia/Video 
Case 921-703.

  Gino, F. & Frei, F. (2021). “Emma Dench: Leadership and Ancient Rome.” Harvard Business School  
Multimedia/Video Case 921-702.

  Gino, F., & Huizinga, J. (2020). “Bill Riddick and the Durham S.O.S. Charrette.” Harvard Business School 
Case 920-048, 2020.

   Gino, F., Pisano, G., & Rohe, A. (2020). “Pal’s Sudden Service—Scaling an Organizational Model to Drive 
Growth.” Harvard Business School Teaching Plan 921-031.

    Gino, F., Pisano, G., & Rohe, A. (2020). “Scaling Well by Doing Good: Motivating Talent at b.good.” Harvard 
Business School Teaching Plan 921-030.

    Gino, F., Ciechanover, A., & Huizinga, J. (2020). “Culture Transformation at Microsoft: From ‘Know it All’ to 
‘Learn it All’.” Harvard Business School Case 921-004.

    Gino, F. & Huizinga, J. (2020). “&pizza: Leading an ‘Employee-First’ Company During a Period of Societal 
Challenges.” Harvard Business School Case 921-017.

  Grushka-Cockayne, Y., Gino, F., & Pisano, G. (2020). “The Tham Luang Cave Rescue (B): The Rescue.”  
Harvard Business School Supplement 321-035.

   Grushka-Cockayne, Y., Gino, F., & Pisano, G. (2020). “The Tham Luang Cave Rescue: The Search (A).”  
Harvard Business School Case 321-034.

  Gino, F. & Huizinga, J. (2020). “Judge Roy K. Altman: Presiding over the ‘Heart and Lungs’ of Democracy.” 
Harvard Business School Case 921-002.

  Gino, F. & Huizinga, J. (2020). “The Second City: The Future of ‘Yes, and…’.” Harvard Business School  
Case 921-007.

   Gino, F. & Huizinga, J. (2020). “Steve Kerr: Coaching the Golden State Warriors to Joy, Compassion,  
Competition, and Mindfulness.” Harvard Business School Case 921-001.

  Gino, F., Minson, J. A. & Huizinga, J. (2020). “Better Angels: A Grassroots Effort to Depolarize American  
Politics.” Harvard Business School Case N9-920-054.

  Gino, F. & Huizinga, J. (2020). “Bill Riddick and the Durham S.O.S. Charrette.” Harvard Business  
School Case N9-920-048.

  Gino, F. & Huizinga, J. (2020). “The Working Circle: Wolves, Ranchers, and Karin Vardaman’s pursuit of the 
‘Radical Middle.’” Harvard Business School Case.

  Bernstein, E., Gino, F. & Sesia, A. (2020). “RBC: Transforming transformation (A) & (B).” Harvard Business 
School Case N9-920-008 & N9-920-045.



  Gino, F., Coffman, K. B., & Huizinga, J. (2019). “Starbucks: Reaffirming commitment to the Third Place Ideal.” 
Harvard Business School Case N2-920-016.

  Gino, F., Coffman, K. B., & Huizinga, J. (2019). “Starbucks: Reaffirming commitment to the Third Place Ideal.” 
Harvard Business School Teaching Note 917-022.” 

 Gino, F., & Pisano, G. (2019). “Humanistic Capitalism at Brunello Cucinelli.” Harvard Business School 
 Case N9-919-050. 

 Gino, F., Huizinga, J., & Keller, N. (2019). “The United States Air Force: “Chaos” in the 99th Reconnaissance  
 Squadron.” Harvard Business School Case N9-919-047. 

 Gino, F., Steiner, J., Camacho, A., & Green, P. (2019). “Simon Cohen at Henco: Sustaining ‘High 
 Performance, Happy People.’” Harvard Business School Case N9-919-038. 

 Gino, F., Pisano, G., & Cal, M. (2019). “Engineering Corporate Culture at Zaimella Ecuador.” Harvard 
 Business School Case 919-001. 

 Gallani, S., Gino, F., & Sadun, R. (2019). “Cooking Down a Storm: Changing Culture at Barilla (A) & (B).” 
 Harvard Business School Case N9-119-035 & 119-036. 

 Gino, F., & Ramarajan, L. (2018). “Mellody Hobson at Ariel Investments.” Harvard Business School Case 
 N9-418-082. 

 Wasynczuk, A., Gino, F., & Sameh, K. (2018). “Verisk: Trailblazing in the Big Data Jungle.” Harvard Business  
 School Case 919-014. 

 Gino, F., Staats, B. & Green, P., Jr. (2018). “Reinventing Performance Management at Deloitte (A) & (B).” 
 Harvard Business School Case 918-020 & 918-021. 

 Gino, F., Staats, B. & Green, P., Jr. (2018). “Reinventing Performance Management at Deloitte.” Harvard 
 Business School Teaching Note 917-022. 

 Gino, F., DeCelles, K. & Hull, O. (2017). “Mac’s Convenience Stores (A) & (B).” Harvard Business School 
 Case 918-001 & 918-002. 

 Gino, F., & Green, P., Jr. (2017). “Webasto Roof Systems Americas: Leadership Through Change 
 (A) & (B).” Harvard Business School Case 917-015 & 917-016. 

 Gino, F., & Green, P., Jr. (2017). “Webasto Roof Systems Americas: Leadership Through Change.” 
 Harvard Business School Teaching Note 917-017. 

 Pisano, G., Gino, F., & Staats, B. (2016). “Pal’s Sudden Service — Scaling an Organizational Model 
 to Drive Growth” Harvard Business School Case 916-052. 

 Wasynczuk, A., Gino, F., & Huang, K. (2016). “Honoring the Contract – Role for Quantron” [916-035] 
 & “Honoring the Contract – Role for YOUReka” [816-036], Harvard Business School Cases. 

 Beshears, J., Gino, F., Lee, J., & Wang, S. (2016). “T-Mobile in 2013: The Un-Carrier.” Harvard Business  
 School Case 916–043. 

 Beshears, J., Gino, F., Lee, J., & Wang, S. (2016). “T-Mobile in 2013: The Un-Carrier.” Harvard Business  
 School Teaching Note 916–048. 

 Brooks, A. W., Gino, F., Lee, J. A., & Staats, B. (2016). “Advika Consulting Services: Challenges and 
 Opportunities in Managing Human Capital.” Harvard Business School Teaching Note 918-038. 

 Brooks, A. W., Gino, F., Lee, J. A., & Staats, B. (2016). “Advika Consulting Services: Challenges and 
 Opportunities in Managing Human Capital.” Harvard Business School Case 916-033. 

 Gino, F., Green, P., Jr., & Staats, B. (2016). “Scaling Well by Doing Good: Motivating Talent at b.good.” 
 Harvard Business School Case 916-031. 



 Gino, F., & Staats, B. (2015). “Mary-Caroline Tillman at Egon Zehnder: Spotting Talent in the 21st Century.”  
 Harvard Business School Case 416-017. 

 Bernstein, E., Gino, F., & Staats, B. (2014). “Opening the Valve: From Software to Hardware (A) & (B).” 
 Harvard Business School Case 415-015 & 415-016. 

 Bernstein, E., Gino, F., & Staats, B. (2014). “Opening the Valve: From Software to Hardware.” 
 Harvard Business School Teaching Note 417-060. 

  Gino, F., & Staats, B. (2013; revised 2016). “The Morning Star Company: Self-Management at Work.”  
Harvard Business School Case 9-913-059. 

 Gino, F., & Staats, B. (2011). “Samasource: Give Work, Not Aid.” Harvard Business School Case 9-912-011. 

 Gino, F., & Staats, B. (2012). “Samasource: Give Work, Not Aid.” Harvard Business School Teaching 
 Note 5-912-012. 

 Gino, F., Dessain, V., Misztal, K., & Khayyat, M. (2012). “Poles Apart on PZU (A), (B) & (C).” Harvard 
 Business School Case 9-912-013, 9-912-014, & 9-912-015. 

 Gino, F. (2013). “Poles Apart on PZU (A), (B) and (C) TN.” Harvard Business School Teaching Note 
 5-912-016. 

 Gino, F., Toffel, M. W., & Van Sice, S. (2012). “Fiji versus FIJI: Negotiating Over Water.” Harvard Business  
 School Case 9-912-030. 

 Gino, F., & Toffel, M. W. (2012). “Fiji versus FIJI: Negotiating Over Water.” Harvard Business School 
 Teaching Note 5-912-031. 

 Gino, F., Toffel, M. W., & Van Sice, S. (2011). “Fiji Water: Carbon Negative?” Harvard Business School 
 Case 9- 611-049. 

 Gino, F., & Toffel, M. W. (2011). “Fiji Water.” Harvard Business School Teaching Note 9-611-050. 

 Gavetti, G. & Gino, F. (2011). “The Future of BioPasteur.” Harvard Business School Exercise 711-508. 

 Gavetti, G. & Gino, F. (2011). “The Future of BioPasteur—Supplement.” Harvard Business School 
 Supplement 711- 509. 

 Gavetti, G. & Gino, F. (2011). “BioPasteur: Instructions for the Group Discussion.” Harvard Business 
 School Supplement 711-510. 

 Gino, F., & Pisano, G. (2005). “Ducati Corse: The Making of a Grand Prix Motorcycle.” Harvard Business  
 School Case 605-090. 

 Gino, F., & Pisano, G. (2006). “Ducati Corse: The Making of a Grand Prix Motorcycle TN.” Harvard Business  
 School Teaching Note 606-141. 

 Gino, F., & McAfee, A. P. (2005). “Ducati Corse.” Harvard Business School Case 605-091. 

 Gino, F., & Pisano, G. (2005). “Teradyne Corporation: The Jaguar Project.” Harvard Business School 
 Case 606-042. 

 Gino, F., & Pisano, G. (2006). “Teradyne Corporation: The Jaguar Project TN.” Harvard Business 
 School Teaching Note 606-138.

 Bowen, K., & Gino, F. (2006). “Whitesides Lab.” Harvard Business School Case 606-064. 

 Gino, F., & Pisano, G. (2006). “Vertex Pharmaceuticals: R&D Portfolio Management (B) & (C).” Harvard 
 Business School Supplement 606-116 & 606-117. 

 Gino, F., & Pisano, G. (2006). “Vertex Pharmaceuticals: R&D Portfolio Management (A), (B) and (C) TN.” 
 Harvard Business School Teaching Note 606-145. 



 Conference Presentations 
    I regularly present my work at the following conferences
    Academy of Management
    Association for Consumer Research
    Association for Psychological Science
    Behavioral Decision Research in Management
    European Association of Social Psychology
    INGRoup
    International Association for Conflict Management
    Positive Organizational Scholarship Research Conference
    Society for Consumer Psychology
    Society for Judgment and Decision Making
    Society of Personality and Social Psychology

 Invited Seminars
    Over the last few years, I gave talks at various schools, including: 
    Anderson School of Management, University of California in Los Angeles; Booth School of Business, 
    University of Chicago; Boston College; Carlson School of Management, University of Minnesota; 
    Center for Behavioral Decision Research, Carnegie Mellon University; Columbia Business School, 
    New York University; Cornell University; Darden School of Business, University of Virginia; David Eccles   
    School of Business, University of Utah; Duke University, Psychology Department; Eller College of 
    Management, University of Arizona; Fisher College of Business, Ohio State University; Foster School of 
    Business, University of Washington; Fuqua School of Business, Duke University; Georgetown 
    University; Goizueta Business School, Emory University; Graduate School of Business, Stanford University;  
    Haas School of Business, University of California, Berkeley; Harvard Business School; Harvard Kennedy  
    School; Harvard University Psychology Department; INSEAD, Fontainebleau (France); Jones Graduate   
    School of Business, Rice University; Kellogg School of Management, Northwestern University; Kenan-Flagler  
    Business School, University of North Carolina; London Business School; Marriott School, Brigham Young  
    University; Marshall School of Business, University of Southern California; Mays Business School, Texas  
    A&M University; McCombs School of Business, University of Texas; Olin School of Business, Washington  
    University in St. Louis; Paduano Seminar Series on Business Ethics, Stern School of Business, NYU; 
    Recanati Graduate School of Management, Tel Aviv University; Robert H. Smith School of Business, 
    University of Maryland; Rotman School of Management, University of Toronto; Rotterdam School of 
    Management, Erasmus University; School of Management, Boston University; Sloan School of 
    Management, MIT; Stephen M. Ross School of Business, University of Michigan; Stern School of 
    Business, NYU; Tuck School of Business, Dartmouth College; Universitat Pompeu Fabra, Barcelona; 
    University of Amsterdam; University of California, San Diego; University of Virginia Psychology Department;  
    Wharton School, University of Pennsylvania; Yale School of Management, Yale University; Yale University  
    Psychology Department 

 Honors and Awards
    2022  Harvard Business School Wyss Awards for Excellence in Mentoring 
   
    2021 Thinkers50 Ranked Thinker Award    

    2019 Thinkers50 Ranked Thinker Award and Thinkers50 Talent Award

    2017 Thinkers50 Ranked Thinker Award and Thinkers50 Radar Award

    2017 Greenhill Award in recognition of individuals at Harvard Business School whose work 
    on behalf of the school and its mission is exemplary

    2017 ASFOR Award Best Under-40 Italian Professors, Associazione Italiana per la Formazione Manageriale

    2016 Fellow, Association for Psychological Science

    2015 World’s 40 Best Business School Professors Under 40, Poets and Quants



    2015 Harvard Business School Class of 2015 Faculty Award for Outstanding Teaching

    2015 Charles M. Williams Award in recognition of remarkable teaching in the MBA Program 
    at Harvard Business School

    2015 AOM OB Division’s Outstanding Publication Award, for the best  paper published during 2014 

    2015 Best Student-Led Conference Paper Award at the 2015 IACM Conference 

    2014 Giovane Promessa (“Promising Youth”), General Consulate of   Italy in Boston.
    This award is given annually in recognition of outstanding achievements by a professional under 40.

    2014 Smith School 2013-2014 ADVANCE Distinguished Woman Scholar,   awarded by 
    UMD-NSF ADVANCE Program for Inclusive Excellence

    2014 AOM OB Division’s Outstanding Publication Award, for the best paper published during 2013 

    2013 Top 100 Under-50 Diverse Emerging Leaders for 2013, Diversity MBA Magazine’s 
    7th Annual Exclusive List.

    2013 Cummings Scholarly Achievement Award, Academy of  Management Organizational Behavior Division.

    2008 Best Paper Award, Conflict Management Division of the Academy of Management

 Teaching Experience
    MBA Level
    Inclusive Leadership 
    Negotiation
    Leading Difference
    Groups and Teams in Organizations
    Business Ethics
    Winning Collaborations

    Undergraduate Level
    Negotiation
    Groups and Teams in Organizations
    Organizational Behavior

    Doctoral Level
    Micro–theories in Organizational Behavior
    Experimental Methods
    Behavioral Approaches to Decision Making
    Individual Behavior in Organizations 

    Executive Education
    Strategic Agility
    Inclusive Leadership
    Communicating for Impact 
    Behavioral Economics
    Collaborations that last
    Conflict resolution 
    Decision Making
    Driving profitable growth
    Influence and persuasion
    Leading teams
    Leadership and talent management
    Negotiation and deal making



 Advising
    Dissertation committees
    Jeff Steiner, OB (co-chair; 2023) 
    Nicole Abi-Esber, Harvard Business School, OB (2023)
    Hayley Blunden, Harvard Business School, OB (chair; 2020)
    Jeffrey Lees, Harvard Business School, OB (chair; 2020)
    Martha Jeong, Harvard Business School, OB (chair; 2019)
    Paul Green, Harvard Business School, Management DBA (chair; 2018)
    Jackson Lu, Columbia University, OB (2018)
    Lisa Kwan, Harvard Business School, OB (2017)
    Ovul Sezer, Harvard Business School, OB (co-chair; 2017) 
    Rachel Arnett, Harvard Business School, OB (2017
    Andrew Brodsky, Harvard Business School, OB (2017)
    Pinar Fletcher, Harvard Business School, OB (2016)
    Ting Zhang, Harvard Business School, OB (chair; 2015) 
    Julia Lee, Kennedy School of Government, Harvard University (chair; 2014)
    Silvia Bellezza, Harvard Business School, marketing (2015) 
    Johanna Mollerstrom, Economics Department, Harvard University (2013) 
    Melissa Valentine, Harvard Business School, OB (2013) 
    Sean Martin, Cornell University, Management and Organizations (2013) 
    Catherine Shea, Duke University (2013) 
    Laura Brandimarte, Carnegie Mellon University Heinz College (2012)
    Maryam Kouchaki, University of Utah, Organizational Behavior (2012)
    Lisa Shu, Harvard Business School, OB/Soc. Psych (2012) 
    Zach Sharek, Carnegie Mellon University (2012)
    Zoë Chance, Harvard Business School, Marketing (2011) 
    David Remund, UNC School of Journalism (2011) 
    Joseph Radzevick, Carnegie Mellon University (2011) 
    Tina Juillerat, UNC Organizational Behavior (co-chair; 2010)
    Kimberly Ling, Carnegie Mellon University Organizational Behavior (2009)
 

 University Service
    Harvard Business School
    Research coach (2014–2018)
    Member, Subcommittee on the Degree of Doctor of Philosophy in Organizational Behavior (2012–2015)
    Member, HBS Doctoral Program Review Committee (2011–2013)
    Member, Organizational Behavior Doctoral Policy and Admissions Committee (2011–present)
    Member, Organizational Behavior Doctoral Program comps committee (2011–present)
    Member, NOM unit recruiting committee (2010–present)
    Co-coordinator, NOM seminar series (2011–2015)
    Honor thesis advisor, Harvard College (2010–present)
    Honor thesis reader, Harvard College (2012–present)

    University of North Carolina
    Coordinator, OB seminar series (2008–2010)
    Co-coordinator, Behavioral Laboratory (2008–2010)
    Coordinator, paid subject pool (2008–2010)
    Coordinator, credit subject pool (2008–2010)
    Director and founder, Center for Decision Research (2008–2010)
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